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The overriding mission of MarketCoach® is simple: to empower the novice and 
intermediate investor to make informed long-term investment decisions. 
 
MarketCoach does this by teaching the basics of investing in a way that is inde-
pendent, objective, and trustworthy. Much (probably most) of the financial advice 
available in books, magazines, and the Net has the ulterior motive of promoting a 
particular product, service, or company. Not MarketCoach®. 
 
The mission led to packaging the product in a convenient, “one-stop shop” form. 
MarketCoach® is the best single source of information available for the investors in 
our target market. To that end, we have crafted our product so that it is just as use-
ful as an occasional reference or as a highly structured training program. 
 
We have also focused on bringing the material to life, with colorful charts, graphs, 
photos, sounds, and videos. Again, this is part of the mission to “reach” the inves-

tor who may be unfamiliar with core financial investing concepts. 
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Before the mid-1970’s, investing in the stock market was mainly for the rich. Investors 
were locked into regulated commission rates and depended on their brokers for invest-
ment information and research. Then, in 1975, the brokerage firm commission structure 
became deregulated. For the first time, investors could shop around for the lowest 
price commission, opening the door for the advent of the discount brokerage firm. 
 
The next three decades would feature tremendous growth for the industry, driven by 
innovation and technology. By the 1980’s, investors could check balances, get quotes 
and even place trades through their brokerage firm’s phone system, without needing to 
speak with their stock broker.  In the early 1990’s, investors became able to use soft-
ware provided by their stock broker to manage their brokerage accounts: get quotes, 
place trades, check balances, chart stocks and, for the first time, do their own research. 
 
The Internet brought the most sweeping changes yet. Investors for the first time could 
perform virtually any service or function that their stock broker could perform. Inves-
tors were now empowered to do their own research, make their own decisions and 
place their own trades, functions that once were performed by a stock broker. 
 
A major problem arose, however. Investors did not have the fundamental educational 
background and knowledge to make informed investing decisions based on all the in-
formation they now had at their fingertips. Investors had great data, but no tools to 
interpret and understand it. What the financial industry had done was like giving some-
one the keys to a high performance sports car, but not teaching them how to drive it. 
 
Due to time and cost pressures, brokers can no longer take the time to educate their 
clients. Many investors who now trade on line and make their own decisions are calling 
their brokerage firms asking for (and sometimes demanding) fundamental training. In-
vestors want to learn about investing, but without any sales pitches for a particular in-
vestment product or service. Investors want a training tool to help them acquire the 
knowledge they need to make informed decisions. 
 
Investors have come a long way, but proper education to guide their decisions remains 
the key missing 
piece. Market-
Coach® gives the 
investor this miss-
ing piece. 
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Much as the famous Reese’s peanut-butter cup legend attributes its design to the 
happy circumstance of two people bumping into each other and creating some-
thing new, MarketCoach® came about through the coincidental meeting of two 
people: a stock broker frustrated with the market pressures that prevented him 
from educating his clients, and a computer training expert looking for content to 
present using interactive Web-based technologies. 
 
Both Michael Homer and Glenn Weadock live in Golden, Colorado. Their children 
went to the same elementary school and the families became friends. A dinner at a 
nearby Macaroni Grill turned into an exploration of how the financial community 
could better serve novice and intermediate investors via computer technologies. 
 
Over pasta and pizza, Michael lamented the fact that many of his brokerage cus-
tomers did not know what they were doing, and that the brokerage industry was 
moving away from a business model of being able to hold their hands and educate 
them in the basics of investing. Glenn felt that the problem was uniquely well 
suited to a computer-based training tool that could function both as an education 
instrument and as an occasional reference — as long as the product was designed 
with great ergonomics and an understanding of how people learn. 
 
Both Mike and Glenn knew that the necessary information was already available in 
a thousand websites and books and magazines; both also suspected that nobody 
had assembled it into a convenient, clear, well-organized and user-friendly form. 
Some market research confirmed their suspicions, and they got to work — Michael 
writing the content based on his long experience in the financial industry, Glenn 
editing and converting it to Web technologies based on his writing and computer 
consulting experience. Over five years later, 
MarketCoach® is a fully-formed product 

ready for market.  
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With financial markets in crisis, investors are reminded that they must do their 
homework and invest wisely. Recent events have made it clear that making money 
in investing is not automatic! Still, putting your money under your mattress may 
not be the best option. 
 
Brokerages are curtailing their personal services, raising their fees, or both. No 
complete, independent educational resource existed for novice investors — until 
now. MarketCoach® provides everything the beginning investor needs to know for 
a basic understanding of markets and securities in one friendly, convenient, unbi-
ased product. MarketCoach® is not a guarantee of instant wealth, but with the fun-
damental grounding in the basics of investing that MarketCoach® provides, indi-
viduals are less likely to make costly mistakes, and more likely to invest success-
fully. 
 
Unlike public websites, MarketCoach® is comprehensive (broad and deep); under-
standable (no doubletalk); independent (no financial products to sell); focused (no 
annoying ads); convenient (everything in one place); and interactive (quizzes, cal-
culators, multimedia clips). 
 
Unlike books, MarketCoach® is interactive; timely (up-to-date, and easily up-
datable); convenient (with live links to useful Web sites); engaging (full color graph-
ics, stereo sound, etc.); deep (with more “meat” than many books); and searchable 
(full-text, better than any book index). 
 
MarketCoach® presents something that for years investors have been asking their 
brokers and brokerage firms for: independent, unbiased investment education. As 
brokerage firms cut services and raise fees, investor’s education requests have re-
ceived a low priority from the financial 
community. However, market research 
shows that investors are even willing to 
pay for an investment education if neces-
sary. MarketCoach® addresses this long-
standing but unfulfilled demand for inves-
tor education. 
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Interactive. Through quizzes that provide custom feedback, an artificial intelligence 
“investment I.Q.” test, sophisticated working financial calculators, mouseovers, pop-

ups, and a variety of special icons, MarketCoach® gets the user involved. 

Engaging. MarketCoach® uses many graphics, charts, audio clips, and videos to engage 

the user and bring the content to life. 

Accurate. MarketCoach® is written by a top expert in the field and has been checked 

and double-checked for accuracy. 

Understandable. Written by a broker who spoke with thousands of investors, and ed-
ited by a professional author who has written for the famous “Dummies” series, Mar-

ketCoach® makes the content approachable and clear. 

Independent. One of the best features of MarketCoach® is that it is credible. This prod-
uct’s mission is to educate — that’s it! Users will appreciate the lack of an ulterior mo-

tive, and use the product more because of the resulting trust. 

Candid. Because the developers do not work for any financial institutions, we have 
been free to “call ‘em as we see ‘em,” resulting in refreshing candor that adds value to 

the product. 

User-Friendly. The interface is clean and intuitive, with hideable menus, a clickable 
“breadcrumbs” trail, a button bar, graphical icons, help, search — all presented with con-
sistency and a sophisticated visual style. Even a novice computer user can be up and 
running in minutes, especially with the help of animated and narrated videos on how 

to use the product. 

Clearly Organized. MarketCoach® 

has two main parts: 

• Individual topics for novice in-
vestors (markets & investments; 
investment firms; markets & the 
law; research; strategies; invest-
ing & your kids; 401-K plans), 

and 

• The “Train Like a Broker”® section 
for more advanced investors 
(equities, bonds, mutual funds, 
options, trading markets, margin 
accounts, retirement plans, regu-

lations, market analysis). 
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The MarketCoach founders developed their product with best-in-class software, in-
cluding the following: 
 
Macromedia Dreamweaver 
Macromedia Flash Professional, with ActionScript 
Macromedia Fireworks 
Adobe Photoshop 
Adobe Illustrator 
Adobe Audition 
Adobe Premiere 
Sony Sound Forge 7 
TechSmith Camtasia Studio 
 
All MarketCoach® elements, from the simplest graphical icons to the most complex 
videos, take advantage of the best technology available. To take just one example, 
the audio clips used in the product were recorded in stereo using professional-grade 
condenser microphones and preamp, then noise-filtered and edited in Sound Forge 
for maximum quality at efficient file sizes. This is typical of the degree of care and 
professionalism that went into the product. 
 
No obscure plug-ins are required to use MarketCoach®. The product is based on 
standard Web technologies present and enabled on virtually every PC: HTML, 
JavaScript, and Flash. All the JavaScript programming is client-side, even the search 
engine, and handled by the browser at runtime. All this means that MarketCoach 
runs trouble-free on all popular versions of Windows, from Vista to XP and Windows 
2000, and the design makes the product readily portable to other platforms. 
 
The fast and simple installation pro-
gram is actually very sophisticated. 
It automatically makes the browser 
and Flash settings needed for 
smooth operation from the user’s 
hard drive. And it is not greedy for 
disk space, requiring less than 
100MB.  
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MarketCoach® has been written to work with the most popular computers and 
browsers on the market. Specifically, MarketCoach® is compatible with the follow-
ing browsers and operating systems: 
 
Microsoft Internet Explorer 5.5 (Windows 2000) 
Microsoft Internet Explorer 6 (Windows 2000) 
Microsoft Internet Explorer 6 (Windows XP) 
Microsoft Internet Explorer 7 (Windows XP) 
Microsoft Internet Explorer 7 (Windows Vista) 
 
The product works with any recent version of the Flash player: 
 
Flash Player v7.x 
Flash Player v8.x 
Flash Player v9.x 
 
Finally, MarketCoach® requires JavaScript support (all the above browsers provide 
this, and the installation program turns this feature on automatically). 
 
MarketCoach®  is not currently supported on the Macintosh platform although test-
ing and certification for the Safari browser is underway and expected soon. The 
product is already compatible with FireFox versions 1.0, 2.0, and 3.0 although at pre-
sent the installer package requires Windows and Internet Explorer. 
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Mike Homer (“Mr. Content”) has many years’ experience in the investing world, 
from his days as a floor trader in Chicago to his years managing brokers at a major 
international firm. Mike started his career in the stock brokerage business 30 years 
ago, as a clerk in the margin department of a major brokerage firm at the age of 
12. By the age of 18, he had worked as a clerk in the following departments: cash-
ier, stock loan, margin, options, research, purchase, and sales. He became a mem-
ber of the Chicago Board of Trade where he traded options and futures. Later, he 
became a licensed stock broker with the following licenses: Series 7, Series 9, Se-
ries 10, and Series 63. He has trained thousands of stock brokers in the areas of 
options, regulations, bonds, futures, commodities, margins, and hedging. Mike has 
worked as a manager of stock brokers and as a stock and options trader for a ma-
jor stock brokerage firm. He has also traded stocks, options, and bonds for his own 
account for over 30 years. Mike has a Bachelor of Science degree from the Univer-
sity of Illinois. 
 
Glenn (“Mr. Software”) is president of Independent Software Inc. and is a published 
author, computer consultant, Web designer and technical trainer. Glenn started his 
business career as a solar design engineer, where he earned three patents, but 
quickly moved into the computer industry with the advent of the Apple II personal 
computer. He founded a consulting firm, Independent Software Inc., whose clients 
have included many Fortune 500 firms, including AT&T, Ernst & Young, and Avaya 
Communications. Glenn has taught hundreds of high-level computer seminars 
through associations with Data-Tech Institute and Global Knowledge. His teaching 
and consulting work has taken him all over the US as well as to Canada, England, 
and Southeast Asia. He has written or co-written 18 commercial books for publish-
ers such as Wiley, IDG, and McGraw-Hill, including the current best-selling book on 
Macromedia Studio MX 
2004 — the primary tool 
used to create Market-
Coach®. Glenn has a 
Bachelor of Science de-

gree from Stanford.  


